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What Can Sports Do for Marketing?

SAKURALI, Mitsuyuki

Abstract

This paper examines how sports marketing can contribute to marketing in general. Sports marketing
can be categorized into three areas: "watching sports" such as professional sports, "playing sports" such
as sports goods and services, and "supporting sports" such as sponsorship. The two most important
characteristics of sports are considered to be super-powerful content and experiential consumption. An-
other characteristic is that sports consumers are generally highly involved, with a pyramid structure in
which information spills over from top athletes to athletes to ordinary consumers through the media
and word of mouth. As information spreads, sales of sports itself and other products related to sports
expand. In addition, since the value of sports brings excitement and has the power to bring people to-
gether, it has great potential to contribute to CSV, which balances economic value and social value.
From the above, it can be concluded that sports marketing will provide effective information for com-
panies in industries other than sports as well, as a key to CSV that solves social issues, and in the strate-

gy and execution of marketing for any company that has elements of attractive content to experience.
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